How to Engage Donors with
Text Fundraising




+ We're recording this webinar! We’ll send you a

copy after the webinar is complete.

+ Feel free to ask questions! Use the Q&A option to ask
qguestions and the chat option for general discussion.
We’ll answer all questionsin a Q&A portion at the

end of the presentation.

+ Share your highlights and takeaways on your favorite
social media channel and make sure to give us a

follow!



Meet the Speaker

Tiara Stephan, Product Marketing Coordinator

+ With Qgiv for 2 7% years!
+ | love researching fundraising best practices and helping nonprofits level up their fundraising game.

+ You can often find me at a concert, watching movies, playing trivia, or hanging out with my 2 dogs!
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Agenda

Let’s talk about text fundraising! We’'ll look at:

+ Why text fundraising is a great tool
+ How to use text fundraising for campaigns and

events
+ Text fundraising best practices
+ Text fundraising examples

+ Q&A!




What is Text
Fundraising?

Text fundraisingis a way of raising funds over
text by sending donation asks straight to your
donors' phones.

When people refer to text fundraising, they
might be referring to one of these fundraising
methods:

+ Text-to-donate
+ Bill-to-carrier/text-to-give

+ Outbound text




* Let’s see it in action!

Here’s a live example of Qgiv’s Text-to-Donate tools!

+ Text: qgivdemotext + donation amount + name
* Ex: ggivdemotext 50 Quincy Givens

+ To: 50155

+ When you receive the text message click on the link and
use the card info below:

e Democreditcard:4111111111111111
* Expiration Date: 04/25

* 3-digit Security: 555
ajwle/r/tiylulijo/p
alsidltfglh]j|k|l
z[x|clvibinm
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https://secure.qgiv.com/event/960897/display/626088/

Why |s Text Fundraising a
Great Tool?




Text Fundraising Is Engaging
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of Americans own a
smartphone

of text messages are read
within the first 3 minutes

Increase in text message
audiences from 22 to’23

26%
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Donors Prefer Text Fundraising

C_ 10% of donors prefer to give by text.

Younger generations prefer text fundraising:

Gen X, Millennials, Gen Z.

\\
S
—M Baby Boomers do not prefer to give by text.
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Text Fundraising Is Versatile

Text fundraisingis a highly engaging, versatile tool that
can be used for all your fundraising campaigns. Your
organization can use text fundraising tools for:

+ Year-round fundraising campaigns

+ Year-end fundraisingcampaigns

+ Givingdays, including Giving Tuesday

+ Standard fundraising events, including galas
+ Peer-to-peer fundraisingevents

+ Silent auction events



How to Use Text Fundraising
for Fundraising Events




Text Fundraising Communication Plan

Whether you’re hosting a virtual, in-person, or hybrid event, you need to engage

donors before, during, and after. Use text fundraising to invite donors, keep them

engaged, and encourage ongoing support after your fundraiser.

Pro tip: Don't overlap text communications for different events!

2-3 months ahead of your event:
Start a steady stream of communication to your

audiences using a multi-channel marketing approach.

~N

Before your event: Send texts about every 2-3 weeks
to those that have opted into text communications.

Don’t overcommunicate!

-

-

Day-of your event: Send communications

throughout the day with details about your event.

-

-

After your event: Use text to send an update about
the success of your event and automate reminders
for pledged gifts.
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Before Your Fundraising Event

Before your event, you’ll want to send a couple of texts out to your
audiences to get them excited and encourage registrations.

Your stream of texts will look somethinglike this:

+ First message (3 months ahead of event): Event announcement

* Includedateand location.

+ Second message (2 months ahead of event): Excitement

* Includesomethingspecial about the event: entertainment or

speaker.

* Final call forearly bird discounts or promo codes.

+ Third message (1 month ahead of event): FOMO, Sense of urgency
* Build onthe time-sensitive nature of your event toincrease
registrations.
+ Fourth message (2 weeks ahead of event): Event logistics

* Send instructions aboutevent check-in

e R
We're excited to announce the “Dream Team” gala on
May 15 at Bonnet Springs Park. Learn more:
shorturl.at/fhuB2
A &4
e A
Join us May 15 at the “Dream Team” gala with live
music from Shinedown! Early bird discount is almost
over, register now: shorturl.at/fhuB2
\_ y
e N
The “Dream Team” gala is almost here! Get your tickets
now before they run out, register now:
shorturl.at/fhuB2
\_ y,
e R
Want an extra raffle ticket for the “Dream Team” gala?
Check in early and receive an extra entry for our wine
pull: shorturl.at/fhuB2
\_ 4
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Day Of Your Event

Engage attendees on-site at your event and keep them updated
using text messaging on the day of your event.

+ Day-of your event
* Parking instructions
* Event schedule
* How to check in

+ During your event

wseco 1:02 PM 75% D

* Remind attendees about key event times CMossages Qg et

The Virtual Greenway

* Encourage attendees to participate in entertainment or Saree o b
wolrriver‘orgfsmreé O-R

i n ra ffl es wolfriver.org/youtube

* Run appeals with your keyword and text number on a
live screencast

* Highlight sponsors
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After Your Event

After your event, it’s time to continue donor retention efforts, e
The “Dream Team” gala was a resounding success.

Thank you to everyone who could join us and make it a
memorable night. Check out key highlights and fun

photos: shorturl.at/fhuB2
\

thank attendees for coming, and provide an update on your

event.

+ Event wrap-up

* Share results with your audience after the big day. Send

-
a text to your audience thanking them for their support

Thank you so much for your pledge to "Dream
Team" gala. Please visit shorturl.at/fhuB2 to complete

+ Automated reminders: 1 day, 3 days, 7 days your donation.
\-

and linking to a blog post with more details.

* If you accepted pledges during appeals, set up
automated reminders to encourage donors to complete
their gift.



+

Text Fundraising for Peer-
to-Peer Fundraising

Peer-to-peer fundraising empowers donors to raise funds on behalf of
your organization. Donors that choose to fundraise can also use the
power of text fundraising tools to raise money.

+ Encourage donors to sign up for your event and to raise money

+ Follow the same event strategy as before!

+ Provide donors with resources to help them raise money, including:

+  Your nonprofit’s story
+ Text message templates

+ Text fundraising best practices

+ You and your donors should be able to send segmented

communications

7:49 AM 75% D

( Messages Qgiv Details

Hey friends! I'm raising
funds for the Lakeland
Food Pantry to help end
hunger in Lakeland. My
goal is to raise $1,000 in
3 months. Please
consider donating
through my personal
fundraising page: [link to
personal fundraising
page].
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Text Fundraising for
Auction Events

Donors at your auction event are chatting, enjoying the entertainment,
and placing bids on items. While they are focused on your organization,
they may miss important updates throughout the event. Keep guests
updated with text fundraising!

+ Bidding start/end times (and live auction start time (if you have one))

[TTEE) 7:49 AM 75% WD

+ Highlight underperforming auction items and fund-a-need items

( Messages Qgiv Details

+ Pull up your keyword on a live screencast with a fundraising 2323;?%‘2‘;3?3}2?%3‘_5
spporviat o
www.example.com to

thermometer to encourage pledges and donations start bidding!




Text Fundraising Best Practices
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Pre-Event Planning

Minimize disruptions during your event by having a ; my T iy i i s S S
communication plan in place. Utilize the power of your text j el
fundraising platform to make this process easy and simple. 23 : : ' I
'; A— e Bogacimects o Conont
+ Create text messages before your event o o . — : —
! Essisr Cormrms 1o Disigners m::-rm
* Draft your approved text messages in your text platform
. . :; = . I?vl:l:ll'fm’&rrlu e “ =
e If possible, set them to send automatically - E——
EM =T |2z [zs J = o ]
+ Create text message templates that you can create and send o e
quickly :
* Emergencies

e Qut of stock items
* Final appeals

+ W |Instuctons - | Guariedy Overdew - | January = | Febnary = | March = | Aprl = | May = | June = | Juy - | August - | Sepiember - | Ociober = | November = 4 )
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Choose Simple Keywords

Text fundraising is an easy tool for donors to use, but there are
some hurdles we need to overcome to make sure it’s a seamless
experience. Things to think about:

+ Text message autocorrect

+ Donors may forget or misspell the keyword
+ Long keywords can be time-consuming

Great keywords:

+ LRCGala + FeedAllTheKidsinLakeland
+ LkldFood + Ce2k191stGrade

+ Eaglel9 + LKDLOKLSHLTR

+ FeedFL + LakelandFood




Thank you for your pledge!

Please visit ggiv.us/Swve to

Ask friends, family, or co-workers to help test keywords. Test it out fulfil your pledlge, Msg&Data
rates may apply.

on: o—0
Choose Your Gift

Ongoing

Your device
An Android device and an iPhone Thanks for texting! Your gift is

Ask others to test it on their phones
Conversation with 50155 $ 5 O
Lakeland Food

Now * SMS

Multiply your impact

Did you or others struggle to enter the keyword?

Did autocorrect mess it up? Invalid keyword. Please provide
’ the keyword for the organization

. to which you would like to donate.
Did people forget the keyword? Msg&Data rates may apply.

Text message
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Write It Down

Make sure your donors know about your keyword! If you don’t
write down your keyword for donors, they won’t know they can
simply text your organization to donate.

Include your keyword, number, and other pertinent information:

+ On a brochure or flyer

+ In a social post

+ In your fundraising emails

+ On a direct mail appeal

+ On a screencast during events and when you run appeals
+ On event signage and in event programs

+ Everywhere!

Donation Forms | Event Registration
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Text LFPGALA to 50155

s Q Your gift helps feed hungry families
W

Text: LFPGALA + [AMOUNT] + [NAME] + [MESSAGE]
to 50155
Example: LFPGALA 100 Jon Wallace Go LFP!

Recent Activity

$144.,c§:I3.86

O $150.00 Sarah Go Water Project

O $500.00 Trey water 4 all!

$150,000.00

O $300.00 Dani Go WP!




W
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Use It Wisely

Text communications are great! They are highly personable and
provide a quick and engaging way to interact with donors.
However, it’s very easy to overuse and be intrusive to donors.

When using text fundraising, make sure to:

+ Communicate with donors occasionally—don’t barrage your
donors with texts

+ Use text to communicate important information related to
events and campaigns and to send occasional fundraising appeals

+ Have donors opt in to receive communications and let them
know the frequency of texts to expect

Yes!

wil Messages = 9:41 AM * 60 % W)

< () @

Lakeland Food Pantry

Text Message
Teday, 10:03 AM

The Lakeland Food Pantry is
currently open and serving
families in need after Hurricane
Irene. We are in desperate need of
supplies. If you can help feed
these families, please text “Irene”

to 50155.

(0 JAJ ()
1.2 3 45 6 7 9 0
- o) £ & @ "

ullMessages = 9:41 AM

<

Lakeland Food Pantry

3 60 % W)

Text Message
Today, 10:03 AM

We're running low on canned
beans! Please text “Beans” to
50155 to donate.

Please be sure to like us on
Facebook for up-to-date
information, news, and community
events!

Did you know that students who
miss breakfast consistently score
lower on tests? Text “Brkfast” to
50155 to donate to students in
need!

Check out our website for a peek
at what we are doing this month!
Visit us at Ifp.org!



Text Fundraising Examples




Bert’s Big Adventure

Noon to Night Fall Fashion benefit

Key takeaways:

+

+

Simple keyword: magical

Included the keyword in their appeals

Great videos and images

“Fund The Need” options and included a silent auction

Local press picked up the event and promoted it

Text the word "MAGICAL" to 50155
to give.

Join Bert's Big Adventure at the 8th annual

TO

FALL FASHION BENEFIT
at AVALON

j;. Bert's Big Adventure
1) september 15,2022 @

The 8th annual Noon to Night: Fall Fashion Benefit at Avalon kicks off
right now!

We want to introduce you to this year's #BertsBigAdventure kiddos
who will be joining local Atlanta celebrities on the runway shortly!

If you feel compelled to support tonight's event, please text MAGICAL
to 50155 or shop the Silent Auction from home ..
https://secure.qgiv.com/event/noon2night2022/items/

Fund The Need

$5,000 - Sponsor Bert's Big Adventure Child

From the limo rides and a private chartered flight to the character-filled parties and princess makeovers, the trip is
nothing short of magicall $5000 sponsors the cost of one Bert’s Big Adventure child to enjoy four days of
Disney Park passes, meals, hotels, souvenirs, flights, wheelchairs or strollers, and all other travel
expenses!


https://www.facebook.com/watch/?v=1105323070378739

O +
JA of Northern California

Junior Achievement of Northern California used text fundraising
during their virtual gala and exceeded their S300k goal!

2020 VIRTUAL GALA

SAME EVENT. NEW EXPERIENCE

Tuesday, June 2, 2020
5:00-6:00 pm PST

AU

\hiwverent

NORTHERN CALIPORNI

\ BUSINESS

\ HALI 2020 VIRTUAL GALA

Key ta keawaySI \‘ FAME SAME EVENT. NEW EXPERIE \‘l( e

»
JUNE 2, 2020

+ They ran multiple appeals throughout their livestream:

e Pulled up theirtext fundraising keyword, number, and
instructions on howto donate

* Showed their fundraisingthermometer . R
$5,000 funds a life-changing

* Had ascrollingbanneratthe bottom with names of donors ! . ' - & virtual JA program experience
- i tothree classrooms. That's up
to 90 students!

+ Showecased their text fundraising keyword and number on the S
home page of their event with an impact appeal : ' A

+ Made one final push at the end of the night which helped
them exceed their goal

50155 TO DONATE




Qgiv’s Text Fundraising Tools
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Text Fundraising Platform

The Text Fundraising package includes:

+ Text-to-Donate: a form-based text fundraising method.
Donors initiate a gift via text before visiting a mobile form
to complete their donation.

+ Custom keywords

+ Outbound messaging

+ Contact lists

+ Pledges

+ Automatic reminder messages

+ FundHub Live

Donation Forms | Event Registration
Text Fundraising | Peer-to-Peer | Auctions

Text LFPGALA to 50155

Your gift helps feed hungry families

Text: LFPGALA + [AMOUNT] + [NAME] + [MESSAGE]
to 50155
Example: LFPGALA 100 Jon Wallace Go LFP!

Recent Activity

() 515000 Sarah G itrProet $144,813.86
() 550000 Ty watr i

) sesoora $1 50,000.00
®) srsovrankw

®) ssonsoomicow,
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Put relationships at the
heart of your fundraising.

Bring together the best of fundraising, volunteer, and donor relationship
management with a unified giving platform! Connect with your
donor community to raise more donations and build support for your

world-changing work.

+ Attract new donors to support your cause and leave lasting

impressions throughout their giving experience.

+ Level up your fundraising results and unlock future giving
potential by unifying your donor data and tools.

+ Build meaningful relationships with deeper donor insights

and time saving tools.




Learn More

Are you a Qgiv customer?

Email us at support@qgiv.com

Interested in using Qgiv? Have questions about best

practices?

Request a demo through

ggiv.com/demo-request Visit qgiv.com/blog

iv Donation Forms | Event Registration
. Text Fundraising | Peer-to-Peer | Auctions
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Questions?
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