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How Boys & Girls 
Club of Hawaii 
Raised $2.8M with 
Bloomerang + Qgiv



 

Before We Get Started

We’re recording this webinar! We’ll send you a copy 
after the webinar is complete.

Feel free to ask questions! Use the Q&A option to 
ask questions and the chat option for general 
discussion: we’ll answer all questions in a Q&A 
portion at the end of the presentation.



 

Meet the Speakers

Inglish Jones 
Director of Development

Boys & Girls Club of Hawaii

Marissa Johnson
Customer Marketing Specialist

Bloomerang + Qgiv

Diana Otero
Sr. Product Marketing Manager

Bloomerang



 

1.

2.

3.

4.

Background

Great Futures Day

Features and Engagement

Reporting and Results

5. Bloomerang and Qgiv Partnership

6. Q&A

Agenda



Background

● First club opened on Oahu in 1976
● 10,000+ youth served every year
● Customer of Qgiv since 2018 and of 

Bloomerang since 2020
● Over the past four years, Great 

Futures Day campaign has seen:
○ $2.8 million raised
○ >110% of fundraising goals met
○ 48% donor retention rate
○ 100 new donors on average



Great Futures Day
Team Recruitment
● Boys & Girls Club Hawaii uses their 

culture’s natural competitive nature to 
set the tone for the campaign

● Participants are broken into teams by 
Clubhouse (geographical location)

● Captains are selected based on past 
fundraising results, and they are 
responsible for making sure their team 
reaches the set commitment

● The participant resource center also 
offers toolkits for how to ask for 
donations, how to post on social, etc.



Great Futures Day

 
Campaign Form  Social Media



Fundraising Features

● GiftAssist
● Leaderboards
● Thermometer widget
● Video widget
● Infographics in photo widget
● Rotating sponsor widget
● Sponsor page, including groups of 

individual sponsors
● Express Donate and digital wallets
● Badges for teams and participants
● Resource center (including email 

templates, registration, social 
media, and case for support)



Peer-to-Peer Benefits

Donor Benefits
● Easy to donate or purchase items online
● Personalized receipts 
● Leaderboards and goal thermometers to 

track progress
Team Benefits
● Stay organized with team and individual 

goals
● Save time with easy team assignments

Organization Benefits
● Easy to create event pages and 

registration
● Enhance events with auctions or 

merchandise sales



Integration



Segmentation

Engagement + Generosity

● Insight into donors
● Know who you’re talking to and 

what to say

Groups

● Easily segment 20K 
constituents

● Personalize messaging and 
follow-up



Engagement

● Customizable templates makes it easy to design 
engaging emails

● Metrics provide valuable insights into donor 
preferences and highlight what truly resonates 
with them



Reporting

● Schedule reports for insights in 
your inbox

● Ensure donors are thanked 
promptly



Partnership with 
Bloomerang and Qgiv
● Data analysis has allowed BGC Hawaii to 

transition from focusing solely on input 
and output to providing donors with the 
best experience possible

● Capability to segment donors into groups 
and make sure they are thanking donors 
properly and in a timely manner

● Bloomerang and Qgiv continue to update 
systems regularly, which has helped BGC 
Hawaii improve giving and donor relations



 

Campaign Results

With Bloomerang and Qgiv, Great Futures Day has seen:

● Average growth of 100 new donors annually
● 48% donor retention rate
● Consistently exceeded fundraising goals

110% 
Raised

2020 Goal: 
$250,000

152% 
Raised

2021 Goal: 
$275,000

114% 
Raised

2022 Goal: 
$450,000

135% 
Raised

2023 Goal: 
$530,000
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Thank you, or mahalo, 
for joining!


