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WHAT WE 
WILL COVER 
TODAY:

WWW.JCSOCIALMARKETING.COM

The state of social media for 
nonprofits right now;

How to drive organic social media 
engagement at year-end (and 
beyond);

An overview of some battle-tested 
free and low-cost social media tools 
to save time and inspire creativity.



#GIVINGTUESDA
Y AND YEAR-END 
CALENDAR
 Get your copy here: 
https://docs.google.com/document/d/1s6Nq
6hI3jbH1pdpSex0Jivy5m8ZKfwZgUkvyoFA55
HQ/edit 
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WHAT THE HECK IS GOING ON IN 
THE SOCIAL MEDIA LANDSCAPE 
RIGHT NOW?
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https://www.statista.com/statistics/1371096/social-media-usage-nonprofit-org
anizations-platform-us/ 
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WWW.JCSOCIALMARKETING.COMhttps://www.hootsuite.com/research/nonprofit-social-media-trends-repor
t 

https://www.hootsuite.com/research/nonprofit-social-media-trends-report
https://www.hootsuite.com/research/nonprofit-social-media-trends-report
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BE 
LASER-FOCU

SED ON 
YOUR 

AUDIENCE!

 What do they care about?

 What interests them – BEYOND your organization’s 
mission? 

 What binds them together?

 What makes them a community of like-minded people? 
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TWO MOST 
IMPORTANT 
SOCIAL 
MEDIA 
PRINCIPLES: 

 Make it all about your audience and who you want to 
attract. 

 Design it for the platform where you are posting. 
YouTube is different than TikTok, LinkedIn, etc.! 
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YOUR 
PLATFORM-

SPECIFIC 
STRATEGY

When choosing the right goals for your nonprofit on a 
specific platform, ask: 

Why are you using PLATFORM SPECIFICALLY?

How does PLATFORM offer you something different to 
other platforms?

What attracted you to PLATFORM in the first place?

How can PLATFORM assist you in achieving your overall 
marketing goals?

How much time or budget can you commit to 
PLATFORM?

WWW.JCSOCIALMARKETING.COM



3 KEYS TO GETTING MORE 
FOLLOWERS:

Consistency

Have a consistent 
posting strategy – 
both in content, in 
cadence, and in 
style.

Engagement

Engage with, tag, 
like, comment on, 
and follow other 
accounts.

Hashtags

Use hashtags 
strategically, both 
to get found and 
to find other 
accounts. 

WWW.JCSOCIALMARKETING.COM



WHAT WILL YOU SHARE?

 Behind the scenes content

 Educational (e.g. how to run food drive, how to prevent elder abuse)

 Culture focused (showing the human side of your org)

 Fun / lighthearted

 Client stories

 Volunteer stories

 Get to know the team

 Instagram Takeovers

 Partner showcase
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ENGAGE 
WITH 
OTHER 
ACCOUNTS.
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Tag others.

Follow other accounts.

Share others’ content. 

Find others to follow using the Explore/Search 
feature or searching key words and hashtags. 

You can also find others to follow based on 
location. 



VIDEO IS CRUCIAL!
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GOING LIVE

 You can share a live video to connect with your 
followers in real time!

 Once a live video has ended, you can use the 
recording and promote it on other channels. 

 Live video gets the most engagement of any kind of 
video on social media.  
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ENCOURAGE ENGAGEMENT WHEN 
YOU GO LIVE
 When you go Live, encourage viewers to share it with their networks and to 
ask questions and comment.

 Encourage live interaction! 

 Interact with viewers and people that comment.

 Mention people by name as they join.

 Invite viewers to get notifications about when you go live in the future by 
clicking the Follow button.  
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POTENTIAL TOPICS

 When you launch a new program or service or have a big announcement to 
make.

 Behind-the-scenes in the moment looks at your office and in the field.

 Live Q&A or “Ask Me Anything” with your audience.

 Live chat about news in the industry and your cause.

 Celebrating a major milestone.

 Plan ahead – let followers know you are going to go live!
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INSTAGRAM STORIES

What You Need to Know about Instagram Stories

 The ‘Stories’ feature is a fun way for users to share 
in-the-moment, behind-the-scenes photos and 
videos on Instagram.

 Instagram Stories can be seen for just 24 hours 
before they disappear unless you save them into 
your Story Highlights.
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BEST PRACTICES FOR 
USING INSTAGRAM 
STORIES
 Instagram Story viewers don’t want perfection—they 
want personality.

 The best stories are those that elicit laughter and 
brighten someone’s day, so incorporate humor and 
quirkiness into your promotional content! 

 Experiment with the stickers, location tagging, tagging 
other accounts, and hashtags. 

 Do not post several static photos in a row or several 
short videos – mix up static plus video. 

 It’s about documenting, not “content creation” – don’t 
overthink it! 
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TOPICS FOR STORIES

 Show a “day in the life” of your nonprofit. 

 Short how-to or informational and education articles. 

 Promote your other social networks.

 Promote your website. 

 Announce your online fundraising campaign. 

 Be authentic. 

 Use humor.
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CANDID’S EXPERIMENT

•Candid (formerly known as Guidestar) is a research-driven organization that profiles 
nonprofits on it’s website. It does not provide direct services. 

•In September 2022 Candid decided to dive into creating short-form videos for social 
media to evaluate the potential benefits.  

•The goal: To create 22 social media videos under 90 seconds in duration over a 
three-month period, with the caveat that staff would not be overly burdened by the 
tasks involved. 

•They used their existing Instagram account, though prior to this effort, they had rarely 
used the Reels feature. https://www.instagram.com/candiddotorg/reels/ 

•They also opened a TikTok account. https://www.tiktok.com/@candiddotorg 
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MEASUREMENT OF 
SUCCESS

1.Engagement: On Instagram, Candid saw a 92% 
increase; TikTok had a 72% increase when 
compared to static Instagram posts. 

2.Followers: Candid achieved a 12% increase in 
Instagram followers. 

3.Staff time: While the average time for on-screen 
talent was under 30 minutes, production time was 
much higher, ranging from 20–30% of one staff 
member’s time each week. 
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MAIN TAKEAWAYS FOR 
SHORT-FORM VIDEO 
You don’t need fancy equipment to succeed. 

Many influencers just use their phones and a ring light! You may need some kind of 
microphone for good sound, and some software to edit videos, but you don’t have to invest 
thousands. 

You don’t have to follow trends to make good content. 

From Candid: “Some of our top videos were just authentic conversations on topics that we 
knew would be valuable for our audiences. No dancing, no music or other theatrics were 
necessary; our fan’s favorite videos just featured a staff member with some good advice to 
share.”  

If it’s not your thing, don’t do it. Trust your gut and don’t do something that makes you feel 
icky. (That’s different than getting out of your comfort zone and trying something new 
however!) 
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ORGANIZATIONS USING 
SHORT-FORM VIDEO – EXAMPLES 
 OverDrive

 Los Angeles Public Library

 People for the Ethical Treatment of Animals (PETA)

 charity : water

 Pencils of Promise
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KEEPING TOP OF 
MIND WITH 
SOCIAL MEDIA 
Social media is a perfect place to 
stay top of mind and remind your 
donors why they gave, and to make 
them feel like they are part of a 
bigger community and mission. 
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LONG TERM 
STRATEGY: REMIX 
AND RECYCLE. 
 Use your email content in a blog for the News section on your website. 

 Cut up your email and blog content into social media posts. 

 Choose three items from your content archives online or offline, that you can 
repurpose on social media. 

 One press release or annual appeal letter can be adapted into an unlimited 
number of other content pieces, including: 

 • Slide deck with bullet points 

 • Blog post 

 • Pinterest infographic 

 • LinkedIn article 

 • Facebook update 

 • Video summary
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BATTLE-TESTED 
TOOLS
 Canva – 
https://about.canva.com/en_in/canva
-for-nonprofits/   

 Animoto – 
https://animoto.com/business/non-pro
fit 

 ChatGPT - https://chat.openai.com/ 

 12 Ways to Use ChatGPT and Other 
AI Tools for Fundraising
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BATTLE-TESTED 
TOOLS
 Hootsuite – Nonprofits can save up to 
75% on Hootsuite and up to 50% on 
social media training courses through 
Hootsuite Academy.

 https://www.hootsuite.com/pages/landin
g/non-profit-discount-application-techsou
p 

 Buffer – They offer a 50% discount to 
nonprofit organizations.

 https://buffer.com/nonprofits

 https://buffer.com/remix - Transform 
any link, tweet, or product into beautiful 
Instagram content.
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TRENDS 
COME AND 

GO
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I’D LOVE TO 
CONNECT!
Subscribe to the Nonprofit Nation 
Podcast in your favorite podcast app.
www.pod.link/nonprofitnation 
  

My website: 
www.jcsocialmarketing.com 

LinkedIn: 
www.linkedin.com/in/juliacampbell 
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